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New Momentum’s
Software Identifies
COUNTERFEITERS

By automating the process of
evaluating which suspects
have the greatest impact on a
company’s revenue and brand,
CRI makes it easier and more
cost-effective to stop the
violations, says New
Momentum CEO Stuart Clifton.

New Momentum'’s recently introduced Compa-
ny Risk Index, which helps global enterprises quickly
identify violators and prioritize investigation and
enforcement efforts. By automating the process of
evaluating which suspects have the greatest impact
on a company’s revenue and brand, New Momen-
tum makes it easier to stop the violations.

“Companies want to be able to see their top sus-
pects in a single chart, weighted by discount per-
centage, quantity, and other factors, so we respond-
ed by adding this important innovation to our
brand protection solution,” says New Momentum
CEO Stuart Clifton.

Quadrant’s Female
Patient Journal Available
in DIGITAL FORMAT

Quadrant HealthCom has launched a digital edi-
tion of its journal, The Female Patient (TFP), as an
enhanced companion version of its monthly print
publication that offers a dynamic platform for both
readers and advertisers.

The digital edition provides healthcare profes-
sionals with a third way to access TFP content, in
addition to the print magazine and existing Web
site, femalepatient.com.

Readers can use the digital edition to archive
and print selected articles or entire issues, allowing
them to easily share content and product informa-
tion with colleagues and social networks. In addi-
tion, they can save the editions on their computers
to create electronic libraries, or enhance their learn-
ing by accessing information on products or ser-
vices,on demand, through features such as embed-
ded links and videos.

“Given the nature of new media and technology,
we are continually looking for dynamic and imme-
diate offerings for our readers, and this is one more
way we can meet their needs,” observes Publisher
Margo Ullmann.

Advertisers in the print edition immediately ben-
efit from doubled exposure as their ads automati-
cally qualify to appear in The Female Patient Digital
Edition, offering additional benefits of portability
and longevity of their ads.
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IMS Offers SPECIALTY MARKET ANALYTICS

IMS Health has introduced Specialty Market
Dynamics, which delivers a complete view of treat-
ment patterns and product performance in the
rapidly growing specialty pharmaceutical market.

The offering supports clients’ critical commercial
applications through comprehensive coverage of
the specialty pharmacy provider channel, coupled
with IMS’s anonymized patient-centered insights.

"As demand for evidence-based information in
the specialty sector grows, we're uniquely posi-
tioned to provide a deeper understanding into how
these products are used, helping clients to adjust
portfolio strategies and improve their commercial
effectiveness,” says Pam Sauerwald, general manag-
er, Specialty Offerings Development, IMS.

The IMS offering provides unprecedented
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insights into channel dynamics, with longitudinal
information from the specialty pharmacy provider
channel that can be applied in combination with
retail and standard mail service channel assess-
ments.

This enables clients to identify trends and
growth opportunities relating to utilization, product
switching, compliance and persistence by channel,
product usage by indication, common treatment
regimens,and channel-to-channel dynamics.

Today, specialty pharmaceutical products domi-
nate R&D pipelines, with global sales expected to
exceed $160 billion by 2013.

SEE DIGITAL EDITION FOR BONUS CONTENT
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ADOBE SYSTEMS INC. produces
technologies and software for producing
business, entertainment, and personal
communications content. For more
information, visit adobe.com.

DELOITTE RECAP LLGC, part of Deloitte LLP,
offers business intelligence tools and
consulting services for business
development, corporate strategy, financial,
legal, academic, and R&D professionals. For
more information, visit recap.com.
GIGABIT is an iPhone application
development company specializing in
solutions that drive direct, personalized
digital communications between
consumers and service providers. For more
information, visit gigabitt.com.

IMS HEALTH provides market intelligence
to the pharmaceutical and healthcare
industries. For more information, visit
imshealth.com.

INTRALINKS provides on-demand
solutions for businesses to collaborate,
communicate, and exchange information
inside and outside the enterprise. For more
information, visit intralinks.com.
MAESTRO ELEARNING proyides

and market share erosion resulting from
counterfeits, gray-market sales, and supply
interruptions. For more information, visit
newmo.com.

NOVO NORDISK is a healthcare
company and a world leader in diabetes
care. For more information, visit
novonordisk-us.com.
PHARMACEUTICAL INSTITUTE, a
subsidiary of Campbell Alliance, creates
specialized training programs for the
pharmaceutical and biotech industries.
For more information, visit
pharmainstitute.com.

QUADRANT HEALTHCOM INC. publishes
medical journals for provider audiences.
For more information, visit ghc.com.
SYMYX TECHNOLOGIES INC. provides
information management services to
companies in the life-sciences, chemicals
and energy, and consumer and industrial
product industries. For more information,
visit symyx.com.

THERMO FISHER SCIENTIFIC INC. helps
customers in the life-sciences, healthcare,
and environmental and industrial process
control industries solve analytical
challenges from routine testing to

nd discovery. Formore
, visit thermofishegeom.

REUTERS is a provider of
ntelligentinformation for businesses.and
professionals. For more information, visit

uters.com
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